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Projekt studentské soutéze byl zahdjen v roce 2007. Dosavadni priibéh soutéze potvrdil, Ze zdjem o soutéz ze strany studen-
t0 i zastupct Skol rychle stoupd a do druhého ro¢niku soutéze POPAI STUDENT AWARD 2008 bylo vybrano 29 studentskych
praci, coz je o 1/3 vy3si pocet soutézicich nez v prvnim zahajovacim ro¢niku.

POPAI STUDENT AWARD 2008

Partnery letosniho ro¢niku soutéze se staly spole¢nosti Coca Cola HBC Ceska republika spol. s r.o., Johnson & Johnson

PQP s.r.o. a SOARE Sekt Slovakia s.r.o.

Studenti soutéZili o nejlepsi design POP materidlu dle zadaného briefu od tfech konkrétnich zadavateld.
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e cilem zadani spole¢nosti Coca-Cola HBC Ceska republika bylo vhodné komunikovat zakladni poselstvi pro navrhovanou
kampan, kterym bylo idedlni spojeni chuti Coca-Coly s jidlem. Navrhovany design a POP prostfedek je vyuzit pfi pfileZitostech,
kdy je ndpoj Coca-Cola spojen s konzumaci ¢i poddvanim jidla. PoZzadovanym typem POP materidlu je jakykoliv typ POP
prostfedku vhodny k uvedené pfilezitosti.

e zadani spolecnosti Johnson & Johnson bylo zaméfeno na uvedeni novych Ustnich vod Listerine na trh, novym prvkem
je prezentace téchto produktd mimo pharma kanal - mimo lékarny a odborné orientovand mista prodeje. Nova kampan je
pfipravovana pro hypermarkety, supermarkety, drogerie a nezavislé maloobchodni prodejny.

,Ustni vody Listerine jsou bomba v boji proti bakteriim.” je hlavni poselstvi, které komunikuje design POP. Pozadovanym
typem POP materidlu je wobbler, stojan, pultovy stojanek, dekorace, poster/plakat, podlahova grafika, pfipadné dalsi typy POP
dle tvorivosti studentd.

e spole¢nost SOARE Sekt Slovakia s.r.o. prezentovala zadani, jehoZ cilem bylo vytvofit obal na 4 |ahve vina - Party set, tzn.
Vinny set pro milovniky vina, ktery bude prezentovat 4 druhy vina jednoho vinarstvi v jednom baleni. Tim si zékaznik mize
porovnat rozdilnost jednotlivych vin - odrdd a vytvofit si vlastni mini degustaci. Soucasti zadanf byl rovnéz navrh na podlahovy
nebo pultovy stojan pro prezentaci nového baleni vin v misté prodeje. Pozadovanym typem POP materidlu pro obal vin
je prodejni karton, pro stojan je typ ponechan zcela na kreativité studentd.

Porota, kterd byla sloZzena ze zastupcl
z oblasti designu, zastupcl zadavatell rekla-
my, zastupcl vyhlasovatele soutéze, zastupcd
z technologie - vyroby POP a zastupcl VS,
posuzovala pfi hodnoceni praci zejména
kreativitu, vytvarnou a estetickou uroven,
originalitu z hlediska pouZzitych materiald
a technologif, moZznosti vyuziti v rdiznych pro-
stfedich maloobchodu a také nakladové efek-
tivni feSeni a pouziti pro sériovou vyrobu.

The first student award project was initiated 2007. The current award development shows increasing interest on behalf
of students and faculty members from both high school and universities. The fact that in the 2008 POPAI STUDENT AWARD,
a third more projects were chosen to total up to 29, proves this fact.

This year’s contest partners have become Coca Cola HBC Ceské republika spol. s r.o., Johnson & Johnson s.r.o.
and SOARE Sekt Slovakia s.r.o.

The students competed in designing the best POP material based on three assignments from different advertisers.

e the main aim of the Coca-Cola HBC Czech Republic brief was to properly communicate its main mission statement for
the given brand, that being the ideal combination of Coca-Cola with food consumption. The proposed POP project is used at
occasions where the Coca-Cola beverage goes hand in hand with the consumption or serving of food. It may therefore be
any type of POP material that is suitable for this instance.

e the Johnson & Johnson assignment concerned the mouthwater brand Listerine that is to be placed on the market.
Its marketing aim is to promote this brand using other marketing channels apart from pharmacies and specialized retail
areas. The new campaign is planned for hypermarkets, supermarkets, drugstores and independent retail stores. The main
mission statement of the POP material should be that ,Listerine mouthwash best fights bacteria” (Ustni vody Listerine jsou
bomba v boji proti bakteriim.”). The suggested POP materials included wobblers, stands, counter stands, decoration, posters,
floor graphics, or any other POP material depending on the student’s creativity.

e the assignment of the company SOARE Sekt Slovakia s.r.o. required designing packaging for 4 bottles of wine - a Party
set for wine lovers. This is an ideal way for the customer to easily do a wine-tasting and compare individual types of wine from
the same viniculture. Part of the assignment consisted of designing a floor or counter stand placed at the point of sales that
would suitably present new wine packages. Carton was suggested as the best material to be used for the Party set packaging.
The materials used for the stands were left up to the student’s creativity.




That jury consisted of representatives from
the design field as well as advertisers, award
organizers, POP producers and representatives
from different Universities. Each project was
thoroughly judged based on its creativity, art and
aesthetics level, originality of the used materials,
its physical retail placement practicality as well as
its production cost effectiveness also considering
batch production.




Slavnostni vyhlaseni vysledk( soutéZe a predani ocenéni vitézdm POPAI STUDENT AWARD 2008 se uskutecnilo
18. listopadu 2008 v plsobivém prostiedi Valtického Podzemi ve Valticich.
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Bohaty program akce poskytl studentlm nové informace v rdmci odborného seminare, na kterém zastupci POPAI CE Daniel

P Jesensky a Libor Jordan predstavili obor in-store komunikace, POP jako komunikac¢ni nastroj a informovali o trendech v oblas-

QP ti in-store komunikace. Pohled zadavatele na marketingovou komunikaci znacky predstavil feditel spolecnosti SOARE Sekt
Slovakia Ivo Kariovsky.

POPAI
STUDENT
AWARD

Velmi pfinosné byly komentére vybranych soutéznich navrh( z pohledu odbornik( pro design, vyrobu a z pohledu zadavate-
le reklamy, které studentdm priblizili své nazory na realizovatelnost projektl z hlediska zvolenych materild, vyrobnich tech-
nologif, trovné designu apod.
Na zékladé hodnoceni odborné poroty byly ocenény tfi vitézné prace.
v kategorii nejlepsi design POP materidlu dle briefu spole¢nosti Coca-Cola HBC Ceska republika ziskal nejlepsi hodnoceni
Coca Cola Ice Table, autor Ales Lukasik - Fakulta multimedialnich komunikaci, Univerzita Toméase Bati ve Zliné
» v kategorii nejlepsi design POP materidlu dle briefu spole¢nosti Johnson Johnson ziskala nejlepsi hodnoceni
Listerine mali dablici, autorka Eva Taslerova - Fakulta uméni, Ostravska univerzita

e v kategorii nejlepsi design POP materidlu dle briefu spole¢nosti SOARE Sekt Slovakia ziskal nejlepsi hodnoceni

Multipack na vino a stojan Soare, autor Jakub Hajek- Fakulta multimediainich komunikaci, Univerzita Tomase Bati ve Zliné

ho




st vy Listerine jeu
bl prefi bissteiim.

The ceremonial prize awarding annunciation of the POPAI STUDENT AWARD 2008 winners was held the 18th of November,
2008 in the magical setting of the underground Valtic Podzemi wine cellars in Valtice.

A work-seminar was also part of the festive program that allowed students to learn more about the in-store communication
field as a new marketing channel and new trends relating to it. It was held by POPAI CE representatives Daniel Jesenky and
Libor Jordan. Ivo Kariovsky from Soare Sekt Slovakia explained this segment from the advertisement submitter’s point of view.
The feedback given by professionals from the design, production and advertiser’s point of view was another interesting
aspect of the program. Each explained their opinion concerning the production possibilities of each project considering

the chosen materials, production technologies as well the design level of certain projects. Based on the professional jury
decision, three winners were chosen.

e the winner of the POP design assignment of Coca-Cola HBC Czech Republic was awarded to

the Coca Cola Ice Table the author Ales Lukasik - Faculty of Multimedia Communications, Tomas Bata University in Zlin
e In the category of best design for the Johnson & Johnson assignment, the project

Listerine mali dablici (small Listerine devils) the author Eva Taslerova - Arts faculty at the University of Ostrava.

e The winner of the Soare Sekt Slovakia assignment was awarded to

the Multipak designed by Jakub Hajek - Faculty of Multimedia Communications, Tomas Bata University in Zlin
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Coca Cola Ice Table, autor Ales Lukasik
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

Coca-Cola HBC Ceska republika

v bof protl bakiesim

BOMBA PROTI

Ligtn{ woedy Listerine jsou bomba
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Listerine mali dablici, autorka Eva Taslerova
Fakulta uméni, Ostravska univerzita

OBAL & STOIAN KA ViMA SOARE
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¢ Multipack na vino a stojan Soare, autor Jakub Hajek

Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

SOARE
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cocacolalenticularPODTACEK

¢ Lenticular Coca Cola, autor Pavel Novak
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné
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* Menicka Coca Cola, autorka Iveta Cevorova
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

* POP Box Coca Cola, autor Michal Hladik
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné
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* podlahova grafika Listerine, autorka Marie Janikova
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

* Vino Valtice, na party ctvefrice, autorka Kamila Vejrostova
Fakulta uméni, Ostravska univerzita

¢ Party set a stojan na vino, autor Jan Skrasek
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné



Coca Cola hasi zizen, autor Milan Marek
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

HMULTI-PARTY PACK™
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Multi - party pack, autor Patrik Schwach
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

Listerine - ustni voda, autorka Hana Dovinova
Fakulta uméni, Ostravska univerzita




POPAI CENTRAL EUROPE porada soutéz POPAI STUDENT AWARD, kterd rozviji spolupraci se zastupci a studenty stfednich
a vysokych odbornych a uméleckych skol se specializaci na marketingovou podlinkovou komunikaci v Ceské republice a na
Slovensku.
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co je zamérem soutéze

e umoznit studentlm, aby se seznamili s aktudlni problematikou POP reklamy a aby se aktivné zapoijili do déni v oboru

e poskytnout studentlm pfilezitost, aby prostfednictvim svych kreativnich ndpadC navdzali komunikaci s vyznamnymi
zadavateli reklamy a aby ziskali nové, Sirsi moznosti pro uplatnéni v oboru

e umoznit navazani kontaktl a spoluprace s asociaci POPAI, kterd v celosvétovém méfitku sdruzuje vyznamné vyrobce
prostfedk( POP komunikace, zastupce dodavatelt znackovych vyrobk( a maloobchodu

PQP e podpofit vychovu novych odbornikd pro in-store marketingovou komunikaci z fad studentt
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medialni kampan soutéze

v prabéhu celé mediadini kampané soutéze je zajisténa prezentace soutéZicich a partner(: v odbornych ¢asopisech, na
tiskovych konferencich a odbornych akcich POPAI CENTRAL EUROPE, v propagacnich materidlech soutéze, formou direct
mailu, elektronickych newslettert, distribuci informaci o soutézi v celosvétové siti POPAI, v ramci samotné soutéze, kdy
expozice praci bude soucasti vyznamné mezindrodni soutéze POPAI Zlatd koruna POP AWARDS vcetné vyhlaseni vysledkd

soutéZe na gala veceru akce. Prace jsou vystaveny v rdmci soutézni expozice POP AWARDS Zlatd koruna a dalSich akci POPAI
CENTRAL EUROPE (veletrh Reklama &Polygraf).

soutézni kategorie
studenti soutézi o nejlepsi design POP materidlu dle zadani od konkrétnich zadavatel(
kritéria hodnoceni
e kreativita - vytvarnd a esteticka drovern
e originalita - pouZiti materiald a technologif
e pouzitelnost - pochopeni potfeb a pozadavkl z hlediska moznosti vyuziti v riznych prostfedich maloobchodu
o efektivita - ndkladové efektivni feSeni a pouZiti pro sériovou vyrobu
porota soutéze
organizatorem a odbornym garantem soutéze je POPAI CENTRAL EUROPE
prace jsou hodnoceny odbornou komisi, kterd je sloZzena ze zastupct z oblasti designu, zadavatell reklamy - partner(
soutéZe, zéstupcll vyhlasovatele soutéZe, producentt POP a pedagogl VS
hodnoceni
souctem bodU viech porotct (hodnoceni dle skolni stupnice 1 nejlepsi - 5 nejhorsi)
ocenéni
vitézové jednotlivych soutéznich kategorif jsou ocenéni finanéni odménou ve vysi 15.000,- Ké
na zakladé doporuceni odborné poroty si organizator vyhrazuje pravo neudélit nékteré ceny
podminky pro pfihlaseni do soutéze
podminkou Ucasti v soutézi je vyplnéni prihldsky do soutéze a predani navrhu v elektronické podobé na CD ROM
k publika¢nim Gcelim. Pro hodnoceni a k dalSim vystavnim Gcellm je tfeba dodat soutézni prace ve formé modelu nebo
vytisku navrhovaného feseni o rozmérech A2 (420 x 594mm) na vysku na tuhé podloZce (kapa ap.). Prezentacni panel je
urcen pro hodnoceni a k dalsim vystavnim ucellm.
CD ROM bude obsahovat
e vyobrazeni ndvrhu v grafickém formatu pdf, jpg, eps nebo tiff v tiskové kvalité (min. 300 DPI na A3)

e vysvétlujici a pracovni nakresy: popis koncepce, grafické navrhy, navrh technického feseni, rozmérd a popisu materiall
e kontaktni Gdaje: jméno autora, nazev fakulty, skoly




The POPAI STUDENT AWARD contest is organized by POPAI CENTRAL EUROPE and is intended to expand the cooperation
between high school and college students studying arts and other specialized faculties focusing on below the line marketing
communication within the Czech and Slovak Republics.

The competition’s aims are to

e support the education of students so that they may become professionals within the in-store marketing field,

e allow students to discover the current situation concerning POP advertisement and motivate them to become active
within this branch,

e increase opportunities for students with creative minds and allow them to acquaint themselves with significant advertisers
and increase their knowledge within the branch,

e support interactive cooperation with the POPAI association which internationally coordinates significant
POP communication producers, representatives of brand products and retail stores.

The competition’s media campaign

Throughout the whole media campaign all the competitors and partners are represented in: professional trade
magazines, press Conferences and special POPAI CE meetings, competition’s promotional materials, direct emails, electronic
newsletters, throughout the international information distribution within POPAI, during the contest itself when all displayed
articles are part of the significant international POPAI Zlatd koruna (Golden Crown) POP AWARDS and it's gala dinner prize
award celebration. All projects are displayed during the POP AWARDS Zlatad koruna (Golden Crown) and other POPAI CE
displays (the advertising trade fair Reklama & Polygraf).

Competition categories
Students compete for the best POP design based on the assignment criteria given by each specific advertiser.

Criteria evaluation

e creativity, the art and aesthetics level,

e originality concerning the used material and technology,

e whether the advertiser’s needs and requirements were understood concerning its placement within different retail areas
(it's practicability),

e effective cost production and its batch production costs.

Competition jury
POPAI CENTRAL EURORPE s the organizer as well as the professional competition guarantee. All projects are evaluated
by a professional commission composed of the following: representatives from the design field, advertisers representatives
the competition’s partners, competition organizer representatives, representatives from the technical POP production
field, university school faculty representatives.

Evaluation

Totaling the points received from all the jury representatives (points given from 1 till 5, meaning 1 being the worst
and 5 the best).

Award appraisement
Each category winner is awarded with the total financial sum of 15.000,-CZK.
Based upon the decision of the professional jury, the organizer holds the exclusive right not to award all prizes if necessary.

Contest enrollment conditions
The contest enrollment conditions are to fill in the contest application and submit the project proposal in electronic form
on CD ROM for publication purposes. In order to adequately evaluate and properly display each project, it is also neces
sary to submit a model of the project or print it in A2 portrait format (420 x 594mm) on hard printing material (i.e. kapa).
The presentation panel is intended for evaluation and display purposes.

The CD ROM must contain

e project design in pdf, jog, eps or tiff format in print quality (min. 300 DPI for A3)

e explanatory and work sketches: concept description, graphic ideas, technical proposals, dimensions and material descriptions
e contact information: author’s name, faculty and university



Zarovenr POPAI CENTRAL EUROPE vyhlasuje treti rocnik soutéze POPAI STUDENT AWARD 2009

POPAI STUDENT AWARD 2009

Tento rocnik soutéze probéhne v obdobi leden — Fijen 2009

PQP soutézni kategorie

nejlepsi design POP materidlu dle zadani od konkrétnich zadavateld
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informace a kontakt

Daniela Krofianova

POPAI CENTRAL EUROPE
Pod lesem 132

500 11 Hradec Kralové

tel. +420 775 989 853

fax +420 495 264 698

e-mail dkrofianova@popai.cz
WWW.popai.cz

POPAI CENTRAL EUROPE hereby also announces the third annual POPAI STUDENT AWARD 2009.

This year's contest will run from January to October 2009.
Contest categories

The students compete in designing the best POP material based on the assignments from different advertisers.
Please contact us for further information

Daniela Krofianova

POPAI CENTRAL EUROPE
Pod lesem 132

500 11 Hradec Kralové
Czech republic

Tel. +420 775 989 853

Fax +420 495 264 698

e-mail dkrofianova@popai.cz
WWW.popai.cz

The Global Association for
Marketing at-Retail

POPAI - The Global Association for Marketing at - Retail

Asociace Point of Purchase Advertising International pracuje v ramci mezinarodni sité pro vice nez 1.700 clenskych spo-
lec¢nosti ze 45 zemi svéta. Podporuje, chrani a rozviji $irsi zajmy point of purchase reklamy prostrednictvim prizkumu,
vzdeélavani, diskuznich setkani, budovanim vzajemné komunikace a prosazovanim zajma v oblasti legislativy.

POPAI - The Global Association for Marketing at - Retail

Point Of Purchase Advertising International is the only trade association exclusively committed to serving the interest
of all those involved in the world of Point Of Purchase advertising. Membership of POPAI is approaching 1.700 from
45 countries worldwide. Education, globalization, technology, advocacy and research are the driving strategies behind
POPAI's direction.



