aAdvmnmv

0102 QYVMV LNIANLS IVdOd uw aans



POPAI
STUDENT
AWARD

Prilezitost pro nové talenty v oblasti in-store
komunikace

Projekt studentské soutéze patfi mezi vyznamné projekty POPAI CE,
které jsou realizovany v ramci programu spoluprace se studenty vyso-
kych skol se specializaci na podlinkovou marketingovou komunikaci.
Do letosniho ¢tvrtého roéniku soutéze POPAI STUDENT AWARD
2010 bylo zatazeno vice jak 40 studentskych praci. Soutéz se za dobu
své existence zaznamenala vyrazny narast po¢tu soutéZnich praci

a jejich kvality.

POPAI STUDENT AWARD 2010

Partnery leto$niho soutéze POPAI STUDENT AWARD 2010 jsou spo-
le¢nosti Coca Cola HBC Ceska republika spol. s r.0., Mars Czech s.r.o,
POS Media CR s.r.0. a Soare Sekt a.s..

Studenti soutézili o nejlepsi design POP materidlu dle zadaného briefu
od tiech konkrétnich zadavatelil.

= Zadanim spole¢nosti Coca-Cola bylo navrhnout vhodnou POP
aplikaci, ktera md zajistit zajimavé vystaveni a prezentaci chlazenych
produkta 3 Coke 0,251 Slim Can s cilem podpofit ndbor novych

spotiebitelt, a druhotné navygit frekvenci nakupti a objemt produktt

Coca-Cola, Coca-Cola zero a Coca-Cola light 0,251 Slim Can v seg-
mentu Off Premise - tradi¢ni trh.
= Brief spole¢nosti Mars Czech se tykal kampané na podporu prodeje,

ktera stavi na novém konceptu Snickers Nutcase. Design navrhované-
ho POP materidlu md komunikovat tento novy koncept netradi¢nim

zpusobem, aby vzbudil pozornost, byl zapamatovatelny a ktery bude

odlisujici a specificky pro znacku Snickers. Pozadovanym typem POP

prostiedku byl trvaly podlahovy stojan, urceny k umisténi ke sténé
nebo v kombinaci 2 displeju zady k sobé.

s Pozadavkem dalsiho zadavatele — spolecnosti Soare sekt bylo
vytvorit prodejni stojan v ramci celorepublikové kampané v in-store

na podporu prodeje nového produktu pfi jeho uvedeni na trh. Cilem
bylo upozornit v misté prodeje na nova vina ze Zajeci, kterd vynikaji

nejen svou kvalitou, ale i lehce ¢itelnou etiketou se zajickem. Znacka
Vinafstvi Zajeci predstavuje mladé moderni vinafstvi, které dodava
na trh lehkd a svézi vina z oblasti terroir Zajeci. Prodejni stojan mél
emotivné navazat na logo spole¢nosti a mél by vyrazné zaujmout
svou kreativitou a originalnim pojetim v misté prodeje.

Préce byly hodnoceny odbornou komisi, kterd byla slozena ze zastupct
z oblasti designu, zastupcti zadavatelt reklamy, zastupcti vyhlasovatele
soutéze, zastupci z technologie — vyroby POP a zéstupci VS.

An opportunity for new talents in the field
of in-store communication

This year, the POPAT CENTRAL EUROPE association organizes

the fourth POPAI STUDENT AWARD competition, in which students
compete for the best design of POP material according to the given brief
by specific advertisers. The competition is a part of a complex program
of the association, which aims to promote the field of in-store com-
munications, and that also means the future generation of professionals

in this field.

The progress of the competition confirmed the increasing interest

of students, representatives of schools and advertisers in participating
in the competition. This year, more than 40 competitive works were
included in the competition.

Partners of STUDENT POPAI AWARD 2010 are Coca Cola HBC Ceska
Republika spol. s r.0., Mars Czech s.r.o, POS Media CR s.r.0. a Soare
Sekt a.s.

m The goal was, as specified by the Coca-Cola company, to design
a POP application in order to display and present the cooled bever-
ages 3 Coke 0,251 Slim Can. This POP material should boost
the recruitment of new customers and to promote the frequency
of purchases of Coca-Cola, Coca-Cola zero and Coca-Cola light
0,251 Slim Can within the Off Premise — traditional market

u The brief of the Mars Czech company concerns the sales promotion
campaign focused on the new concept Snickers Nutcase.
The design of this POP material shall communicate this new concept
in an untraditional way in order to attract attention, and to be specif-
ic for the Snickers brand. The required POP tool is a permanent floor
display to be installed to the wall or a combination of two displays.

= Company Soare Sekt a.s. set the goal at creating a sales rack within
the national sales promotion campaign in order to place new prod-
ucts on the market. The POP material should draw the attention
at the point of sales and present the new wines from Zajeci that are
excellent as for their quality and are highlighted by the label with
the bunny. The display should relate to the company s logo in emo-
tive way and it should lure thanks to its creativity and to the original
concept at the point of sales.

That jury consisted of representatives from the design field as well

as advertisers, award organizers, POP producers and representatives
from different Universities. Each project was thoroughly judged based
on its creativity, art and aesthetics level, originality of the used materials,
its physical retail placement practicality as well as its production cost
effectiveness also considering batch production.
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Slavnostni vyhlaseni vysledkii soutéze POPAI
STUDENT AWARD 2010

Slavnostni vyhlaseni vysledka soutéze POPAI STUDENT AWARD
2010 se uskute¢nilo 25. listopadu 2010 v ramci gala vecera v Clarion
Congress Hotel Prague v Praze 9.

Na zakladé hodnoceni odborné poroty byly ocenény tfi vitézné prace:

= V kategorii ,POP materialu dle briefu spole¢nosti Coca-Cola HBC
Ceska republika“ zvitézila prace ,Solar Slim Can“ Anny Pavkové
z UTB ve Zliné.

= Jako nejlepsi v kategorii ,Design POP materialu dle briefu
spole¢nosti Mars Czech s.r.o0” byl vyhodnocen navrh ,,Nutcase
POP, jehoz autorem je Ales§ Lukasik (UTB Zlin).

= Na prvnim misté se v kategorii ,,Design POP materidlu dle briefu
spole¢nosti Soare sekt a.s.“ umistila pod nazvem ,,POP display pro
Vinaistvi Zaje¢i“ prace Kristiny Filové (UTB Zlin).

The ceremonial prize awarding annunciation
of the POPAI STUDENT AWARD 2010

The competition results were announced at the gala evening

of the POPAT CENTRAL EUROPE AWARDS competition, which
was held on 25 November 2010 at Clarion Congress Hotel Prague,
Prague 9.

Based on the professional jury decision, three winners were chosen.

The winner of the POP design assignment of Coca-Cola HBC Czech
Republic was awarded to “Solar Slim Can”, the author being Anna
Pavkova, Multimedia communications faculty, Tomas Bata Univer-
sity in Zlin .

In the category of best design for the Mars Czech assignment,

the project “Nutcase POP” won, the author Ale§ Lukasik from
the Multimedia communications faculty, Tomas Bata University in
Zlin .

The winner of the Soare Sekt assignment was awarded to the project
»POP display for the Winery Zajeci, designed by Kristina Filova
from the Multimedia communications faculty, Tomas Bata Univer-

sity in Zlin.

Solar Slim Can

autorka Anna Pavkova
Fakulta multimediélnich komunikaci,
Univerzita Tomase Bati ve Zliné
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Nutcase POP

autor Ales$ Lukasik
Fakulta multimedialnich komunikaci,
Univerzita Tomase Bati ve Zliné

POP display pro Vinarstvi Zajeci

autorka Kristina Filova
Fakulta multimediélnich komunikaci,
Univerzita Tomase Bati ve Zliné




Galerie soutéznich praci POPAI STUDENT AWARD 2010
POP materialy dle briefu spole¢nosti Coca-Cola HBC Ceska republika

Gallery of the student projects presented within the POPAI STUDENT AWARD 2010 competition
POP design assignment of Coca-Cola HBC Czech Republic

POP Coca-Cola Vsechny barvy chuté

Libor Vasicek (FMK, UTB ve Zlin&) Romana Hladka (FMK, UTB ve Zliné¢)

Dokonalé osvézeni - Coca-Cola

Jan Cervenka (EMK, UTB ve Zlin¢)

Papirové poutace Coca-Cola
Silvie Stefkova (FMK, UTB ve Zliné)

Reklamni poutac ice cube

Veronika Zeleznikova (FMK, UTB ve Zling)

3D napojovy listek Coca-Cola

Polep na lednici “Osvéz se na ex s prateli”

Alice Endrychové (FMK, UTB ve Zliné) Barbora Zagorova (FMK, UTB ve Zliné)

Plechovkovy Coca-Cola otvirak
na chladici zafizeni

Michaela Treuerovd (FMK, UTB ve Zliné)



Galerie soutéznich praci POPAI STUDENT AWARD 2010
POP materialy dle briefu spole¢nosti Coca-Cola HBC Ceska republika

Gallery of the student projects presented within the POPAI STUDENT AWARD 2010 competition
POP design assignment of Coca-Cola HBC Czech Republic
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Svét myslenek

Samolepici folie s imitaci namraz
Eliska Kolérova (FMK, UTB ve Zliné) P y

Sabina Psotkova (FMK, UTB ve Zliné)

Samolepici folie na dvefe Coca-Cola wobbler
lednice - svézi pritazlivost Kristina Svackova (Ostravska univerzita, Fakulta uméni)
Dusan Necas (FMK, UTB ve Zliné)

Coca-cola - polep na lednici

Alice Adamikova
(FMK, UTB ve Zliné¢)

k€ pritazliva chut
@ Vv Pfitazlivém baleni 44

\ BBF @zl stimcan

POP Coca-Cola Slimcan

Ivana Dudkové (Ostravskd univerzita, Fakulta uméni)

Navrh polepové plochy stojant Coca-Cola

Vojtéch Pochop (Ostravska univerzita, Fakulta uméni)




Galerie soutéznich praci POPAI STUDENT AWARD 2010
Design POP materialu dle briefu spole¢nosti Mars Czech s.r.o.

Gallery of the student projects presented within the POPAI STUDENT AWARD 2010 competition
POP design assignment of Mars Czech

Podlahovy stojan Snickers s fotbalkem
Michal Kupilik (FMK, UTB ve Zliné)

POP material — podlahovy stojan Snickers

Dorota Krystofova (FMK, UTB ve Zlin¢)

Podlahovy stojan Snickers ES
Patrik Schwach (FMK, UTB ve Zlin¢)

Prodejni stojan
pro znacku Snickers
Stanislav Jaro$ (FMK, UTB ve Zlin¢)

Stojan Snickers - PVC

Denis Dementiev (FMK, UTB ve Zliné)

PLAY TO EAT E
K|I'Cka ] J'-.'_'i.:i;"" Pz ]
Juraj Kotian - P
(FMK, UTB ve Zliné) ,
ISNICNERS)
Neprestavej, jdi do Snickers! Snickers - Projekt stojaka podlogowogo
POP Coca-Cola Jitka Porubova (Ostravska univerzita, Fakulta uméni) David Dzida (Uniwersytet Slaski w Katowicach)

Michal Hladik (FMK, UTB ve Zliné)



Galerie soutéznich praci POPAI STUDENT AWARD 2010
Design POP materialu dle briefu spole¢nosti Soare sekt a.s.

Gallery of the student projects presented within the POPAI STUDENT AWARD 2010 competition
POP design assignment of Soare Sekt
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T Soare - Vinafstvi Zajecl - stojan na vino Stojan na lahve Prodejni stojan na vina Stojan na vina Vinarstvi Zajeci
. e e s Jakub Hdjek (FMK, UTB ve Zlin¢) jan na vina Vinafstvi Zaje¢i ro Vinarstvi Zajeci r leénost Vinarstvi Zajeci - lidny vinné rév
POP stojan pro Vinafstvi Zajeci Stojan na vina Vinarstvi Zajec p j pro spolecnost Vinarstvi Zajec any é révy
. i L Milan Marek (FMK, UTB ve Zliné) Kvétoslav Barto$ (FMK, UTB ve Zliné) Eva Valdskova (FMK, UTB ve Zlin¢) Adéla Kandrnélovéa (FMK, UTB ve Zliné)
Lucia Plevovéd (FMK, UTB ve Zliné)
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Pelisek pro zajeci

Krali¢ak Anna Meleckd (Ostravské univerzita, Fakulta uméni) Stojan navino pro Vinarstvi Zajeél’
Markéta Plechat NépOj Bohd

arkéta Plechaté L. - Gabriela Banarova (FMK, UTB ve Zliné) VineBox
(Ostravska univerzita, Fakulta uméni) Zajeci pE| isSek Jakub Rathousky

(Ostravskd univerzita, Fakulta uméni)

Jakub Dluhosch (Ostravska univerzita, Fakulta uméni) Jan Kaldbek (FMK, UTB ve Zlin¢)
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POPAI STUDENT
AWARD COMPETITION

POPAI CENTRAL EUROPE porada soutéz POPAI STUDENT
AWARD, ktera rozviji spolupraci se zastupci a studenty stfednich a vy-
sokych odbornych a uméleckych skol se specializaci na marketingovou
podlinkovou komunikaci v Ceské republice a na Slovensku.

Co je zamérem soutéze:

= podpotit vychovu novych odborniki pro in-store marketingovou

komunikaci z fad studentt,

umoznit studenttim, aby se seznamili s aktualni problematikou POP

reklamy a aby se aktivné zapojili do déni v oboru,

= poskytnout studentm piilezitost, aby prostfednictvim svych kreativ-
nich napadu navazali komunikaci s vyznamnymi zadavateli reklamy
a aby ziskali nové, $ir$i moznosti pro uplatnéni v oboru,

= umoznit navazani kontaktl a spolupréace s asociaci POPAI, ktera v ce-
losvétovém méfitku sdruzuje vyznamné vyrobce prostredki POP ko-
munikace, zastupce dodavatell znackovych vyrobki a maloobchodu.

Medialni kampan soutéze

V pribéhu celé medidlni kampané soutéze je zajisténa prezentace souté-

zicich a partnerti:

= v odbornych ¢asopisech,

= na tiskovych konferencich a odbornych akcich POPAI CE,

= v propagacnich materidlech soutéze,

= formou direct mailu, elektronickych newsletterd,

m distribuci informaci o soutézi v celosvétové siti POPAI,

= v ramci samotné soutéze, kdy expozice praci je soucasti vyznamné
mezindrodni soutéze POPAT CENTRAL EUROPE AWARDS véetné
vyhlaseni vysledki soutéZe na gala veceru akee.

Soutézni kategorie

Studenti soutézi o nejlepsi design POP materidlu dle zadanych brieft od
konkrétnich zadavateld.

Kritéria hodnoceni

Pti hodnoceni praci se zejména posuzuje:

= kreativita, vytvarnd a esteticka uroven,

= originalita z hlediska pouzitych materidlt a technologii,

= pochopeni potieb a pozadavk z hlediska moznosti vyuziti v riznych
prostfedich maloobchodu (pouzitelnost),

= ndkladové efektivni feSeni a pouZiti pro sériovou vyrobu.

Porota soutéze

Organizatorem a odbornym garantem soutéze je POPAI CENTRAL
EUROPE. Prace jsou hodnoceny odbornou komisi, ktera je slozena ze:
= zistupct z oblasti designu,

zastupcll zadavateli reklamy - partnert soutéze,

zastupctll vyhlagovatele soutéze,

zastupcti z technologie - vyroby POP,

zéstupcti VS.

Hodnoceni

Souétem bodi viech porotctt
(hodnoceni dle 8kolni stupnice 1 nejlepsi — 5 nejhorsi)

Ocenéni

Vitézové jednotlivych soutéZnich kategorif jsou ocenéni finan¢ni
odménou ve vysi 15.000 K¢ (ocenéni za kreativitu a ocenéni za celkové
zpracovani navrhu). Tato ¢astka podléha srazkové dani.

Préce jsou vystaveny v rdmci soutézni expozice POPAI AWARDS
a dal8ich akci POPAI CE (veletrh Reklama & Polygraf).

Na zakladé doporuceni odborné poroty si organizator vyhrazuje pravo
neudélit nékteré ceny.

Podminky pro pfihlaseni do soutéze

Podminkou tcasti v soutéZi je vyplnéni ptihlasky do soutéze a predani
néavrhu v elektronické podobé na CD ROM k publikaénim uéelum.

Pro hodnoceni a k dal$im vystavnim uc¢elim je tfeba dodat soutézni
prace ve formé modelu nebo vytisku navrhovaného reSeni o rozmérech
A2 (420 x 594 mm) na vy$ku na tuhé podlozce (kapa ap.). Prezenta¢ni
panel je ur¢en pro hodnoceni a k dal§im vystavnim taéelim.

CD ROM bude obsahovat :

= vyobrazeni navrhu v grafickém formatu pdf, jpg, eps nebo tiff v tisko-
vé kvalité (min. 300 DPI na A3),

= vysvétlujici a pracovni ndkresy: popis koncepce, grafické navrhy,
navrh technického fe$eni, rozmért
a popisu materidld,

= kontaktni idaje: jméno autora, nazev fakulty, skoly.

POPAI STUDENT
AWARD COMPETITION

The POPAI STUDENT AWARD contest is organized by POPAI CEN-
TRAL EUROPE and is intended to expand the cooperation between
high school and college students studying arts and other specialized
faculties focusing on below the line marketing communication within
the Czech and Slovak Republics.

The competition’s aims are to:

= support the education of students so that they may become profes-
sionals within the in-store marketing field,

= allow students to discover the current situation concerning POP ad-
vertisement and motivate them to become active within this branch,

= increase opportunities for students with creative minds and allow
them to acquaint themselves with significant advertisers and increase
their knowledge within the branch,

= support interactive cooperation with the POPAI association which
internationally coordinates significant POP communication produc-
ers, representatives of brand products and retail stores.

The competition’s media campaign

Throughout the whole media campaign all the competitors and partners
are represented in:

professional trade magazines,

press Conferences and special POPAI CE meetings,

competition’s promotional materials,

direct emails, electronic newsletters,

throughout the international information distribution within POPAI,
during the contest itself when all displayed articles are part of the sig-
nificant international POPAT AWARDS and it’s gala dinner prize
award celebration.

Competition categories

Students compete for the best POP design based on the assignment
criteria given by each specific advertiser.

Criteria evaluation

The following are concerned when evaluating each project:

= creativity, the art and aesthetics level,

= originality concerning the used material and technology,

= whether the advertiser’s needs and requirements were understood con-
cerning its placement within different retail areas (it’s practicability),

= effective cost production and its batch production costs.

Competition jury

POPAI CENTRAL EUROPE is the organizer as well as the professional
competition guarantee. All projects are evaluated by a professional com-
mission composed of the following:

= representatives from the design field,

= advertisers representatives — the competition’s partners,

® competition organizer representatives,

= representatives from the technical POP production field,

= university school faculty representatives.

Evaluation

Totaling the points received from all the jury representatives (points
given from 1 till 5, meaning 1 being the worst and 5 the best).

Award appraisement

Each category winner is awarded with the total financial sum

of 15.000 CZK.

All projects are displayed during the POPAT CENTRAL EUROPE
AWARDS and other POPAI CE displays (the advertising trade fair
Reklama & Polygraf).

Based upon the decision of the professional jury, the organizer holds
the exclusive right not to award all prizes if necessary.

Contest enrollment conditions

The contest enrollment conditions are to fill in the contest application
and submit the project proposal in electronic form on CD ROM for
publication purposes.

In order to adequately evaluate and properly display each project,

it is also necessary to submit a model of the project or print it in A2
high format (420 x 594 mm) on hard printing material (i.e. kapa).

The presentation panel is intended for evaluation and display purposes.

The CD ROM must contain:

= project design in pdf, jpg, eps or tiff format in print quality
(min. 300 DPI for A3),

= explanatory and work sketches: concept description, graphic ideas,
technical proposals, dimensions and material descriptions,

= contact information: author’s name, faculty and university.
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Zaroven POPAI CENTRAL EUROPE vyhlasuje paty
rocnik soutéze POPAI STUDENT AWARD 2011.

Tento ro¢nik soutéze probéhne v obdobi leden - listopad 2011.

Soutézni kategorie

nejlepsi design POP materialu dle zadani od konkrétnich zadavatelt

Informace a kontakt

Daniela Krofianova

POPAI CENTRAL EUROPE

Pod lesem 132

500 11 Hradec Kralové

Tel. +420 775 989 853, Fax +420 495 264 698
E-mail: dkrofianova@popai.cz

Marcela Pazourkova
Tel. +420 608 257 701, Fax +420 495 264 698

E-mail: mpazourkova@popai.cz

WWW.popai.cz

POPAI CENTRAL EUROPE hereby also announces
the fourth annual POPAI STUDENT AWARD 2011.

This year ‘s contest will run from January to November 2011.

Contest categories

The students compete in designing the best POP material based
on the assignments from different advertisers.

Please contact us for further information

Daniela Krofianova

POPAI CENTRAL EUROPE

Pod lesem 132

500 11 Hradec Kralové

Tel. +420 775 989 853, Fax +420 495 264 698
E-mail: dkrofianova@popai.cz

Marcela Pazourkova
Tel. +420 608 257 701, Fax +420 495 264 698

E-mail: mpazourkova@popai.cz

WWW.popai.cz
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POPAI - The Global Association for Marketing at — Retail

Asociace Point of Purchase Advertising International pracuje v ramci
mezinarodni sité pro vice nez 1.700 ¢lenskych spolecnosti ze 45 zemi
svéta. Podporuje, chrani a rozviji §irsi zdjmy point of purchase reklamy

prostiednictvim priizkumu, vzdélavani, diskuznich setkdni, budovanim

vzdjemné komunikace a prosazovanim zajmu v oblasti legislativy.

Point Of Purchase Advertising International is the only trade associa-
tion exclusively committed to serving the interest of all those involved
in the world of Point Of Purchase advertising. Membership of POPAI
is approaching 1.700 from 45 countries worldwide.

Education, globalization, technology, advocacy and research

are the driving strategies behind POPAT’s direction.




