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Prilezitost pro nové talenty v oblasti in-store
komunikace

An opportunity for new talents in the field of
in-store communication

POPAI STUDENT AWARD 2009

Projekt studentské soutéze patii mezi tispé$né projekty POPAI CE, které
jsou realizovany v ramci programu spoluprace se studenty vysokych
8kol se specializaci na podlinkovou marketingovou komunikaci. Do
letogniho tfetiho ro¢niku soutéze POPAI STUDENT AWARD 2009 bylo
zafazeno 43 studentskych praci, coz predstavuje vice jak 100 % narust
Ucasti ve srovnani s prvnim zahajovacim ro¢nikem.

Partnery leto$niho soutéze POPAI STUDENT AWARD 2009 jsou
spole¢nosti Coca Cola HBC Cesk4 republika spol. s r.o., Energizer
Czech, spol. s r.0. a Soare Sekt a.s..

Tento ro¢nik soutéze rovnéz podporuje Asociace komunikac¢nich agen-
tur (AKA), ktera se do projektu soutéze zapojila jako odborny partner.

Studenti soutézili o nejlepsi design POP materidlu dle zadaného briefu
od tfech konkrétnich zadavateld.

Cilem zadani spolecnosti Energizer Czech, spol. s r.o. bylo vystaveni
a prezentace vybranych produktt v kategorii mokrého holeni na
prodejnich stojanech v zéndch pro sekundérni vystaveni, které budou
zaroven slouZit jako prodejni zasobniky daného zbozi a pro prezentaci
produktii a firmy.

Zadani spole¢nosti Soare Sekt a.s. bylo zaméfeno na zvyraznéni
»détského sektu” Robby Bubble v misté prodeje jakozto skvélého
spole¢nika na détskou party. Pozadovanym typem POP materidlu

je prodejni stojan, ktery je uréen pro maloobchod a hypermarkety

s potravinarskym zbozim s moznosti pouziti také na ¢erpacich stan-
icich.

Brief spole¢nosti Coca-Cola HBC Ceska republika mél za cil navysit
frekvenci nakupti/objednavek produktti Coca-Cola, Coca-Cola Zero
a Coca-Cola Light RGB v segmentu HoReCa prostfednictvim ino-
vativnich POP prostiedka, které jsou umistény na stolech a na baru.
POP by mélo skute¢né vyvolat impuls ke spottebé vyse zminénych
napoju.

Prace byly hodnoceny odbornou komisi, ktera zasedala na konci
zafi 2009 a kterd byla slozena ze zastupcti z oblasti designu, zastupcti
zadavatelt reklamy, zastupcta vyhlaSovatele soutéze, zastupct z tech-
nologie - vyroby POP a zastupcii VS.

This year, the POPAI CENTRAL EUROPE association organizes the
third POPAI STUDENT AWARD competition, in which students com-
pete for the best design of POP material according to the given brief by
specific advertisers.

The competition is a part of a complex program of the association,
which aims to promote the field of in-store communications, and that
also means the future generation of professionals in this field.

The progress of the competition confirmed the increasing interest of
students, representatives of schools and advertisers in participating
in the competition. This year, a total of 43 competitive works were
included in the competition.

Partners of STUDENT POPAT AWARD 2009 are Coca Cola HBC Ceska
Republika spol. s r.0., Energizer Czech spol. s r.o. and Soare Sekt a.s.
This year, the competition is also supported by the Association of Com-
munication Agencies (AKA), which joined the project of competition as
a professional partner.

= The goal was, as specified by the company Energizer Czech, spol.

s r.0., to display and present selected products from the category of
wet shaving at the sales stands in the zones of the secondary display.
Those stands should also serve as storage containers at the points of
sale and for presenting products and companies.

Company Soare Sekt a.s. set the goal at highlighting “children’s spar-
kling wine” Robby Bubble at the point of sale, and accentuating it as
a great addition to children’s parties. The required type of POP mate-
rial was a selling stand, which is designed for retail and hypermarkets
with food goods with the possibility to be also used at gas stations.
The brief of Coca-Cola HBC Ceska Republika set as the objective
increasing the frequency of purchases of Coca-Cola products in the
segment POP HoReCa through innovative devices which are located
on tables and at the bars. POP should actually stimulate the consump-
tion of the drinks mentioned above.

That jury consisted of representatives from the design field as well as
advertisers, award organizers, POP producers and representatives from
different Universities. Each project was thoroughly judged based on its
creativity, art and aesthetics level, originality of the used materials, its
physical retail placement practicality as well as its production cost ef-
fectiveness also considering batch production.
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Slavnostni vyhlaseni vysledkl soutéze POPAI STUDENT AWARD 2009

Slavnostni vyhlaseni vysledka soutéze POPAI STUDENT AWARD 2009
se uskutecnilo 26. listopadu 2009 v ramci gala vecera v Clarion Congress
Hotel Prague v Praze 9.

Na zékladé hodnoceni odborné poroty byly ocenény tfi vitézné prace:

= V kategorii nejlepsi design POP materialu dle briefu spole¢nosti
Coca-Cola HBC Cesk4 republika ziskala nejlepsi hodnoceni prace
Stojan na napojové listky Coca-Cola, autor Filip Mocicka, Fakulta
multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné.

= V kategorii nejlepsi design POP materidlu dle briefu spole¢nosti Soare
Sekt ziskala nejlepsi hodnoceni prace Party bez Robby Bubble neni
party, autorka Anna Melecka, Fakulta uméni, Ostravska univerzita.

= V kategorii nejlepsi design POP materidlu dle briefu spole¢nosti
Energizer Czech, spol. s r.o ziskala nejlepsi hodnoceni préce Stojan
na holitka Wilkinson Sword, autorka Adéla Kandrnalova, Fakulta
multimedidlnich komunikaci, Univerzita Tomdase Bati ve Zliné.

The ceremonial prize awarding annunciation of the POPAI STUDENT AWARD 2009

The competition results were announced at the gala evening of the
POPAI CENTRAL EUROPE AWARDS competition, which was held on
26 November 2009 at Clarion Congress Hotel Prague, Prague 9.

Based on the professional jury decision, three winners were chosen.

= The winner of the POP design assignment of Coca-Cola HBC Czech
Republic was awarded to the Display for the Coca-Cola list of bever-
ages, the author being Filip Moc¢ic¢ka, Multimedia communications
faculty, University of Tomds Bata in Zlin.

= The winner of the Soare Sekt assignment was awarded to the project
»Party without Robby Bubble is not party*, designed by Anna Me-
lecka from the Arts faculty at the University of Ostrava .

= In the category of best design for the Energizer Czech assignment, the
project ,Display for the Wilkinson Sword shavers“ won, the author
Adéla Kandrnalova from the Multimedia communications faculty,
University of Tomas Bata in Zlin.

Stojan na napojové listky Coca-Cola

autor Filip Mocicka
Fakulta multimedidlnich komunikaci, Univerzita Tomase Bati ve Zliné

Party bez Robby Bubble neni party

autorka Anna Melecka
Fakulta uméni, Ostravska univerzita

Stojan na holitka Wilkinson Sword

autorka Adéla Kandrnalova
Fakulta multimedidlnich komunikaci, Univerzita Tomase Bati ve Zliné
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Gallery of the selected student projects presented
within the POPAI STUDENT AWARD 2009 competition

Galerie vybranych soutéznich praci
POPAI STUDENT AWARD 2009

Andrej Nechaj:

Navrh malého POP stojanu

na stoly pre prevadzky HoReCa
pre firmu Coca Cola

Navrh malého POP stojanku na stoly

Andrej Nechaj, Shine Coca-Cola

Fakulta multimedi4lnich komunikaci, Univerzita Toma$e Bati ve Zliné Anna Pavkova

Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

Celny pohlad
st 14

Roztozeny model

Coca-Cola Popai 2009

il Seark | LT RN/ LV AV

VRTULCOLA

Ondfej Jelinek

Fakulta multimedidlnich komunikaci, Univerzita Tomdse Bati ve Zliné POdIahovy sto;an na VyStavenl

a prodej produkta SWS

Petra Kfivankova
Ostravska univerzita, Fakulta uméni

Srafan urdeny pro ddmské systémové a Stajan uréeny pro pdnské sysiémoné o
Jeanordzove haleni Jednordzowé holenl

Virus radosti se SiFi
Jakub Hajek

Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

Stojan Wilkinson

Denis Dementiev
Fakulta multimedidlnich komunikaci, Univerzita Toma$e Bati ve Zliné

Stojan Wilkinson
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Galerie vybranych soutéznich praci
POPAI STUDENT AWARD 2009

Wilkinson Sword - pénovy stojan

Michal Kupilik
Fakulta multimedidlnich komunikaci, Univerzita Tomdse Bati ve Zliné

Najdi ztraceny piratsky poklad

Hana Dovinova
Ostravska univerzita, Fakulta uméni

Vylov si své bublinky

Radka Cervenkové
Ostravska univerzita, Fakulta uméni

Gallery of the selected student projects presented
within the POPAI STUDENT AWARD 2009 competition

Prodejni stojany Robby Bubble

Jana Figarova
Fakulta multimedialnich komunikaci, Univerzita Tomase Bati ve Zliné

Prodejni stojan na détské Sampusy

Libor Vasicek
Fakulta multimedialnich komunikaci, Univerzita Toma$e Bati ve Zliné

Prodejni stojan na détské Sampusy
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POPAI STUDENT
AWARD COMPETITION

POPAI CENTRAL EUROPE potada soutéz POPAI STUDENT
AWARD, ktera rozviji spolupraci se zastupci a studenty stfednich

a vysokych odbornych a uméleckych $kol se specializaci na marketingo-
vou podlinkovou komunikaci v Ceské republice a na Slovensku.

Co je zamérem soutéze:

= podpotit vychovu novych odborniki pro in-store marketingovou
komunikaci z fad studentd,

umoznit studenttim, aby se seznamili s aktualni problematikou POP
reklamy a aby se aktivné zapojili do déni v oboru,

poskytnout studentim ptileZitost, aby prostfednictvim svych
kreativnich ndpadt navézali komunikaci s vyznamnymi zadavateli
reklamy a aby ziskali nové, §ir$i moznosti pro uplatnéni v oboru,
umoznit navazani kontaktt a spoluprace s asociaci POPAI ktera

v celosvétovém meétitku sdruzuje vyznamné vyrobce prostiedkt POP
komunikace, zastupce dodavatelt znac¢kovych vyrobka a maloob-

chodu.

Medialni kampan soutéze

V pribéhu celé medidlni kampané soutéze je zajisténa prezentace
soutézicich a partner:

v odbornych ¢asopisech,

na tiskovych konferencich a odbornych akcich POPAI CE,

v propagacnich materialech soutéze,

formou direct mailu, elektronickych newslettert,

distribuci informaci o soutéZi v celosvétové siti POPAI,

v ramci samotné soutéze, kdy expozice praci je sou¢dsti vyznamné
mezindrodni soutéze POPAI CENTRAL EUROPE AWARDS vcetné
vyhlaseni vysledku soutéZe na gala veceru akee.

Soutézni kategorie

Studenti soutéZzi o nejlepsi design POP materidlu dle zadanych brieft od
konkrétnich zadavatelt.

Kritéria hodnoceni

Pti hodnoceni praci se zejména posuzuje:

= kreativita, vytvarnd a esteticka uroven,

= originalita z hlediska pouzZitych materidlt a technologii,

= pochopeni potieb a pozadavki z hlediska moznosti vyuziti v riznych
prostredich maloobchodu (pouzitelnost),

= ndkladové efektivni feSeni a pouZiti pro sériovou vyrobu.

Porota soutéze

Organizatorem a odbornym garantem soutéze je POPAI CENTRAL
EUROPE. Préce jsou hodnoceny odbornou komisi, ktera je slozena ze:
= zastupci z oblasti designu,

® zastupcu zadavatel reklamy — partnert soutéze,

= zastupcu vyhlaSovatele soutéze,

= zistupcu z technologie — vyroby POP,

= zastupct VS.

Hodnoceni

Souctem bodt v8ech porotcti (hodnoceni dle skolni stupnice
1 nejlepsi - 5 nejhorsi)

Ocenéni

Vitézové jednotlivych soutéznich kategorii jsou ocenéni finanéni
odmeénou ve vysi 15.000,- K¢ (ocenéni za kreativitu a ocenéni za celkové
zpracovani navrhu).

Prace jsou vystaveny v ramci soutézni expozice POPAI CENTRAL EU-
ROPE AWARDS a dalsich akci POPAI CE (veletrh Reklama &Polygraf).

Na zakladé doporuceni odborné poroty si organizator vyhrazuje pravo
neudélit nékteré ceny.

Podminky pro prihlaseni do soutéze

Podminkou ucasti v soutézi je vyplnéni prihlasky do soutéze a predani
navrhu v elektronické podobé na CD ROM k publika¢nim tceltm.

Pro hodnoceni a k dal§im vystavnim téelim je tfeba dodat soutézni
prace ve formé modelu nebo vytisku navrhovaného feseni o rozmérech
A2 (420 x 594mm) na vysku na tuhé podlozce (kapa ap.). Prezenta¢ni
panel je urcen pro hodnoceni a k dal§im vystavnim tcelim.

CD ROM bude obsahovat:

= vyobrazeni navrhu v grafickém formaétu pdf, jpg, eps nebo tiff v tisk-
ové kvalité (min. 300 DPI na A3),

= vysvétlujici a pracovni nakresy: popis koncepce, grafické navrhy,
navrh technického reseni, rozmérii a popisu materiald,

= kontaktni Gdaje: jméno autora, nazev fakulty, skoly.

POPAI STUDENT
AWARD COMPETITION

The POPAI STUDENT AWARD contest is organized by POPAI CEN-
TRAL EUROPE and is intended to expand the cooperation between
high school and college students studying arts and other specialized
faculties focusing on below the line marketing communication within
the Czech and Slovak Republics.

The competition’s aims are to:

= support the education of students so that they may become profes-
sionals within the in-store marketing field,

= allow students to discover the current situation concerning POP ad-
vertisement and motivate them to become active within this branch,

® increase opportunities for students with creative minds and allow
them to acquaint themselves with significant advertisers and increase
their knowledge within the branch,

= support interactive cooperation with the POPAI association which
internationally coordinates significant POP communication produc-
ers, representatives of brand products and retail stores.

The competition’s media campaign

Throughout the whole media campaign all the competitors and partners

are represented in:

= professional trade magazines,

= press Conferences and special POPAI CE meetings,

= competition’s promotional materials,

= direct emails, electronic newsletters,

= throughout the international information distribution within POPAI,

= during the contest itself when all displayed articles are part of the
significant international POPAI CENTRAL EUROPE AWARDS and
it's gala dinner prize award celebration.

Competition categories

Students compete for the best POP design based on the assignment
criteria given by each specific advertiser.

Criteria evaluation

The following are concerned when evaluating each project:

= creativity, the art and aesthetics level,

= originality concerning the used material and technology,

= whether the advertiser’s needs and requirements were understood con-
cerning its placement within different retail areas (it’s practicability),

u effective cost production and its batch production costs.

Competition jury

POPAI CENTRAL EUROPE is the organizer as well as the professional
competition guarantee. All projects are evaluated by a professional com-
mission composed of the following:

= representatives from the design field,

= advertisers representatives — the competitions partners,

= competition organizer representatives,

= representatives from the technical POP production field,

= university school faculty representatives.

Evaluation

Totaling the points received from all the jury representatives (points
given from 1 till 5, meaning 1 being the worst and 5 the best).

Award appraisement

Each category winner is awarded with the total financial sum of 15.000,-
CZK.

All projects are displayed during the POPAT CENTRAL EUROPE
AWARDS and other POPAI CE displays (the advertising trade fair
Reklama & Polygraf).

Based upon the decision of the professional jury, the organizer holds the
exclusive right not to award all prizes if necessary.

Contest enrollment conditions

The contest enrollment conditions are to fill in the contest application
and submit the project proposal in electronic form on CD ROM for
publication purposes.

In order to adequately evaluate and properly display each project, it is
also necessary to submit a model of the project or print it in A2 high
format (420 x 594mm) on hard printing material (i.e. kapa). The presen-
tation panel is intended for evaluation and display purposes.

The CD ROM must contain:

= project design in pdf, jpg, eps or tiff format in print quality (min. 300
DPI for A3),

= explanatory and work sketches: concept description, graphic ideas,
technical proposals, dimensions and material descriptions,

= contact information: author’s name, faculty and university.
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Zaroven POPAI CENTRAL EUROPE vyhlasuje ctvrty
ro¢nik soutéze POPAI STUDENT AWARD 2010.

Tento ro¢nik soutéze probéhne v obdobi leden - fijen 2010.

Soutézni kategorie

nejlepsi design POP materialu dle zadani od konkrétnich zadavatelt

Informace a kontakt

Daniela Krofianova

POPAI CENTRAL EUROPE

Pod lesem 132

500 11 Hradec Kralové

Tel. +420 775 989853, Fax + 420 495264698
e-mail: dkrofianova@popai.cz

Marcela Pazourkova
Tel. +420 608 257701, Fax + 420 495264698

e-mail: mpazourkova@popai.cz

WWW.popai.cz

POPAI CENTRAL EUROPE hereby also announces
the fourth annual POPAI STUDENT AWARD 2010.

This year ‘s contest will run from January to October 2010.

Contest categories

The students compete in designing the best POP material based on the
assignments from different advertisers.

Please contact us for further information

Daniela Krofianova

POPAI CENTRAL EUROPE

Pod lesem 132

500 11 Hradec Kralové

Tel. +420 775 989853, Fax + 420 495264698
e-mail: dkrofianova@popai.cz

Marcela Pazourkova
Tel. +420 608 257701, Fax + 420 495264698

e-mail: mpazourkova@popai.cz

WWW.popai.cz
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POPAI - The Global Association for Marketing at — Retail

Asociace Point of Purchase Advertising International pracuje v ramci
mezinarodni sité pro vice nez 1.700 ¢lenskych spolecnosti ze 45 zemi
svéta. Podporuje, chrani a rozviji §irsi zdjmy point of purchase reklamy
prostiednictvim priizkumu, vzdélavani, diskuznich setkdni, budovanim
vzdjemné komunikace a prosazovanim zajmu v oblasti legislativy.

Point Of Purchase Advertising International is the only trade associa-
tion exclusively committed to serving the interest of all those involved
in the world of Point Of Purchase advertising. Membership of POPAI is
approaching 1.700 from 45 countries worldwide.

Education, globalization, technology, advocacy and research are the
driving strategies behind POPAT’s direction.




